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What will you read about in the March issue of Vogue Polska devoted to icons? 

Anda Rottenberg appeared on the cover of the March issue of Vogue Polska devoted to legends. 
In this issue, we consider the contemporary meaning of the word “icon”, we analyze Spring-
Summer 2026 collections presented by fashion houses, and we talk to prominent figures of the 
Polish cinema. What else can you find in the new issue of the magazine?  

“It is no secret we have been dreaming about her on the cover of our magazine for a long time. As this 
issue of Vogue Polska is devoted to legends, we have finally managed to convince her. She tells Hanna 
Rydlewska about what she considers her greatest treasure. For our team, it is her,” writes Ina Lekiewicz 
Levy, the editor-in-chief of Vogue Polska, in her editorial for the March edition of the magazine. Anda 
Rottenberg, an art critic and curator, a writer and journalist, head of the Vogue Polska fashion section, 
and a true icon appeared on the cover of our magazine. She reveals the story of her life in the text titled 
“I still care”. “I wanted to fit in, but somehow I couldn’t. I was the odd one out. I tried to find the middle 
ground between what felt good for me and what was accepted,” says Anda Rottenberg, bringing back 
the memories of her school years, her first artistic fascinations, and most important friendships.   

We launch the new fashion season, taking a look at the Spring-Summer 2026 collections 

In her text titled “As the work, so the pay”, Kamila Wagner analyzes the collections designed by a 
number of fashion houses for the coming season, identifying major trends, including workwear, e.g. 
Miu Miu aprons, Coperni tool belts, or creased fabric by Calvin Klein. The head of the Vogue Polska 
magazine section takes a closer look also at designers debuting as creative directors in her article titled 
“Haunted houses”. How heavy pressure do they have to endure? What should direct them in their 
creative pursuits? Who wishes them success, and who would rejoice in their failure? What else 
are Matthieu Blazy, Jonathan Anderson and Demna afraid of? Natalia Żelazowska takes up the subject 
of product heroes. Those evergreen designs, such as the Loewe Puzzle bag, the Tabi shoes by Maison 
Margiela, or the Cartier Tank watch, become the symbols of fashion houses. Craved by many, available 
to few.  

We ponder the meaning of the word “icon” 

The main theme of this issue of the magazine can be interpreted in a number of ways. In her text titled 
“Models dot com”, Maja von Horn recalls perhaps the most important portal of the fashion industry. 
How was Models.com created? Who made it to the top owing to this portal? Did it build a community 
around the fashion world? In her article titled “The uncertain future of fashion”, Angelika Kucińska 
refers to Andy Warhol and David Bowie to wonder if one becomes an icon for good. “Once you gain it, 
it will protect you forever. Or maybe a conviction that the status of a legend makes you untouchable for 
life erodes with each and every embarrassment of your adored icon? The biggest problem with legends 
today is that there are fewer and fewer of them. And we are not getting more,” writes the journalist. 

We recall Elsa Schiaparelli and Queen Elizabeth II  

In his text titled “Non-stop shock”, Piotr Zachara draws a portrait of Elsa Schiaparelli, the first surrealist 
of the fashion world, who not only designed eccentric fashion, but also exuded charisma, becoming one 
of the most prominent figures of her time. Kara Becker admires the largest exhibition of clothing worn 
by Queen Elizabeth II that has been displayed so far. To commemorate the 100th anniversary of her 
birthday, the Buckingham Palace presents her clothes from subsequent stages of her life. Each item tells 
one part of the long story of her reign.  
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We talk to prominent personalities of the Polish cinema  

Agata Turkot and a duo of Pat Howl and Kasia Samson tell Anna Konieczyńska why they love cinema. 
Following her role in “Dom dobry” (“Good Home”), Agata Turkot took part in yet another socially 
relevant project — a series titled “Piekło kobiet” (“Women’s Hell”) on HBO Max. She talks about it in 
the interview titled “Hell/Heaven”, while the director and the producer of a debut film titled “Król 
dopalaczy” (“King of Dope”) recall the process of making this movie. 

We share our cultural recommendations for March 2026 

In our cultural section, we announce a number of films, including “Peaky Blinders: The Immortal Man”, 
we review the series titled “Ołowiane dzieci” (“Lead Children”), and we see “Europe” by Krzysztof 
Warlikowski in Nowy Teatr.  

 

The March 2026 issue of Vogue Polska will be available as of February 26. Available in 
newsstands or online and with delivery to your doorstep. 
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